
 
 

 

 

UCX Membership Terms & Conditions 

1 DEFINITIONS 

In these conditions of membership, capitalised terms have the following meaning: 

UCX refers to the major non-academic service provider at the University of Canberra (UC). As 
a wholly owned subsidiary of UC, UCX provides social programs and services that enhance the 
campus experience  

Calendar Year refers to a period beginning on January 1st and ending on December 31st 

Current Student refers to an actively enrolled student at the University of Canberra. This 
definition includes all students regardless of full or part-time study load.   

2 GENERAL 

Members acknowledge and agree the following:  

(a) These Terms and Conditions take effect on 2nd of January 2025; 
(b) Only current University of Canberra students are eligible for a UCX membership; 
(c) Offers are only available on selected products which are decided upon by UCX; 
(d) Membership offers may not be combined with other offers, promotions, or discounts; 
(e) UCX may, at its discretion, offer a variety of UCX Membership product benefits and services. 

These may be changed by UCX at any time; 
(f) UCX has your permission to contact you with relevant information regarding your 

Membership and/or relevant product by email, telephone, or SMS; 
(g) Upon expiry, following the end of the relevant Calendar Year, members may renew their 

membership. For the avoidance of doubt, the UCX Membership Product is not offered on 
the basis of a rolling annual period. 

(h) You may only use your UCX membership, for your own benefit.  Your UCX member barcode 
is non-transferrable and cannot be used by another person. You may not lend or otherwise 
give your identification to another person for their use. 

(i) UCX takes no responsibility for offers provided by third parties as benefit to UCX members. 
Third party offers may change without notice.  

(j) An active Digital UCX Membership Card is required to access any benefits of the UCX 
membership. 

(k) UCX may contact you from time to time with offers and advertising from third parties 

 

 

 


